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Blogging Title Tips for Therapy & Life Coaching 

 

Do you get stuck on writing just the right blog headline?  I know that some of my 
counselor and coach clients agonize over post titles, and others don’t give this vital 
marketing bit much thought. 

And here’s why you should. 

 

Titles have SEO juice  

If they are keyword optimized, they will be picked up 
by Google, and that means more traffic to your 
blogsite. Just one keyword will do, if it’s what your 
clients are using to search with.  This blog post has 
three keywords. And current wisdom is that when 
possible, put a keyword at the beginning of the title. 

Other examples are: 

  

 Branding Your Solo Business? Use Your Unique Gifts 
 SEO You Can Do 

  

Titles set expectations 

People are busy, even when they are online search for help. They don’t want their time 
wasted. Your blog title needs to be specific enough to serve as a short outline of what 
they will get by spending their limited time reading. 

Examples here are: 

http://thenohypementor.com/branding-your-solo-business-use-your-unique-gifts/
http://thenohypementor.com/seo-you-can-do/
http://thenohypementor.com/wp-content/uploads/2013/07/bjuice.jpg
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 6 Stage Map for Private Practice Marketing 
 The Busy Solopreneur’s Alternative to Blogging 

  

Titles hook curiosity and interest 

An alternative to the keyword optimized title is one that 
is intellectually or emotionally compelling.  Often those 
titles start with the word why, or what.  The why and 
what titles connect to the pain, problem or predicament 
your readers are experiencing right now — for which 
they are desperately wanting a solution. 

Here are a few of mine: 

 Why Interruption Marketing Doesn’t Work 
 What Your Full Version & Mobile Websites Need 

But you don’t have to use why or what to hook curiosity and interest.  I’ve used the 
second kind of hook type title here: 

 Introvert ~~ Your Energy or Your Excuse? 
 Writing for Marketing is the Zebra 
 5 Fears that Work Against You 

  

Titles that count or amuse 

These can pull on your personality, on humor, or your potential clients’ fears.  Be careful 
with humor, but do use it if it is naturally part of your personality that clients experience 
when working with you.  I’ve got some samples (you knew I would! LOL) : 

 SNT Syndrome Afflicts Hundreds — Are You One? 
 Sizzle, Steak & the Sensible Shoe Fetish 
 7 Tips for Effective Online Networking 

Great titles for blogs aren’t any more mysterious than this.  Whether you juice it, expect 
it, hook it, count it or amuse it, you can write a good title that will get your blog read. 

 

Still need writing help? I’m available for consultation, or for techie teaching via editing 
of your first couple drafts.    
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